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2027 INTERNATIONAL COLOUR TRENDS

AkzoNobel Decorative Paints
Alba, Astral, Bruguer, Coral, Dulux, Dulux Professional, Dulux Trade, Dulux Valentine, Flexa, Inca, Levis, Marshall, 
Nordsjö, Sadolin, Sikkens, Vivechrom, the AkzoNobel logo, the Flourish logo and all distinctive colour names are 
trademarks of the AkzoNobel Group of Companies ©  and Database Right 2015. 

This ColourFutures™ reference manual is and remains the property of AkzoNobel N.V. and is loaned on condition that it is used 
solely to specify products manufactured/or supplied by AkzoNobel N.V. (and other companies in the AkzoNobel Group) and on 
condition that it shall be returned to AkzoNobel N.V. on demand. The contents of this reference manual are for information only. 
No representation or warranty is given, nor liability accepted, regarding the information given. We have reproduced paint colours 
as faithfully as printing will allow. However, the shape, size and lighting of a surface can influence the appearance of the final colour.

PAINT COLOUR TRENDS 2027

 Hello 
Lightness!
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AKZONOBEL DECORATIVE PAINTS 

GLOBAL AESTHETIC CENTER PRESENTS 

COLOURFUTURESTM 2027



2

RESEARCH

Welcome letter p04

Trend analysis and forecasting p08-15

COLOURFUTURESTM 2027

The 2027 theme and mood p16-19

Announcing Dulux Colour of the Year p20-25

All about the greens p26-33

2027 COLOUR COLLECTION 

Colour collection p34

The Glow colour story p36-57

The Light colour story p58-81

The Lift colour story p82-103

Colours through time p104

RESOURCES

Behind the scenes p106

Transformative power of paint p108

Tools p110

One room, four ways p112-121

INSERT

Colour collection guide

inside 
story





6

to provide 
you with 

perfect colours 
for today and 

tomorrow

OUR GOAL
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HELEEN VAN GENT
GLOBAL

Creative Director, Global Aesthetic Center, AkzoNobel

BARBARA MARSHALL
SOUTH EAST ASIA

Director,  
Marshall Design

CLAUDIA LIESHOUT
GLOBAL

Strategic Futurist and Design 
Researcher at StudioClau

CHRISTIANE MÜLLER
EUROPE

Creative Director & Founding 
Partner, MüllerVanTol

SEM DEVILLART
NORTH AMERICA

Professor for  
cultural analysis,  
School of Visual  

Arts NYC

LEE BOFKIN 
EUROPE 

CEO & Janitor at Global 
Street Art

ZUZANNA SKALSKA
EUROPE

Founding Partner, 
360inspiration

TRI HIKMATWATI  
ASIA / INDONESIA

Design Director at  
TMS Creative 

ADRIANA PEDROSA, CARLOTA GASPARIAN AND TEAM
SOUTH AMERICA

Surface and Color Designers,  
Atelier Adriana e Carlota

THUY DUONG
SOUTH EAST ASIA/

VIETNAM

Design Lecturer and 
Managing Editor of  

Elle Decoration Vietnam

JAMES MARSHALL
SOUTH EAST ASIA

Senior Lecturer, Design, 
Swinburne University

OUR EXPERTS

Thank you to everyone for 
shedding light on how people 

are feeling where you are

spotlight 
on the 

luminaries

AILNA LIU  
CHINA COLOUR 

CONSULTANT, 

Founder of FashionHome 
and Trends

“Authenticity 
is a new 

luxury brand.” 
Nikki Hunt

“AI is not a trend. It is a fundamental  
change in the way humans and 

machines interact.”
Zuzanna Skalska

It is a privilege to hear voices from 

across the globe for our Trend 

Forecast brainstorm. This year, our 

design experts came from almost 

every continent, so we got a truly 

universal sense of the global mood. 

What is always striking at this event is 

the commonality of the stories our 

experts share. However far apart we 

might seem, people around the world 

are, as American writer and activist 

Maya Angelou put it, ‘more alike  

than not’. This year’s overriding 

insight was, unsurprisingly, that 

everyone is feeling weighed down by 

world events and swamped by digital 

�R�Y�H�U�O�R�D�G�����:�H���Q�H�H�G���W�R���R�•�H�U���S�H�R�S�O�H��

the opportunity to create lighter 

spaces for a lighter life. 

MARIJN SCHENK
EUROPE & CHINA

Founding Partner, Next 
Architects

NIKKI HUNT 
SOUTH EAST ASIA

Founder, Design Invention

“You don’t need a lot of things. With the 
joy of decoration, very simple things  can  

look extraordinary.”
Marijn Schenk

“People need 
tangible 

activities and 
friendly spaces 
that can foster 

creativity.”
Thuy Duong

“We can’t be 
‘on’ all the time. 

We need 
spaces  

where we  
�F�D�Q���E�H�����R�•��������
Claudia Lieshout

GEORGE BOORSMA 
SOUTH AFRICA

Principal at Ink Architects  
and Interiors
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we’re missing 
true human  
connection 

People need somewhere 
to warm the heart and feel 
connected with real things

we’re feeling 
swamped by  

�V�W�X�•
People need space to cleanse 
the soul and rediscover what 

really matters

overstimulation 
can be  

paralysing
People need somewhere to lift  
the spirits so they can discover 

what inspires and delights them

OUR HERO THEME IS:

Live Lightly!

Our Trend Forecast insights

analysing the trends

To make things 
easy, we distil the 

Trend Forecast 
insights into three 

inspirational, 
actionable colour 
stories. Shortcuts 

�W�R���G�L�•�H�U�H�Q�W���P�R�R�G�V����
they can help you 

create a home that 
feels right for you 
and right for now. 

We want to help you create a lighter home for 
�D���O�L�J�K�W�H�U���O�L�I�H�����V�R�P�H�Z�K�H�U�H���\�R�X���F�D�Q���4�Q�G���Z�D�U�P�W�K����
�V�L�P�S�O�L�F�L�W�\���D�Q�G���G�H�O�L�J�K�W�������D�Q�G���I�H�H�O���E�U�L�J�K�W�H�U����

A HEALING SPACE

Light in every sense, this is 
somewhere simple and 

uncluttered where we can 
clear our heads, cleanse 

our souls and feel brighter

our  
light
colour  
story

A soft and emotive space 
where we can surround 
ourselves with what we 
love – and treasure the 

human touch

our 
glow
colour  
story

A WARMING SPACE AN INSPIRING SPACE

our  
lift
colour  
story

Joyful and creative, this is 
a place to spark our 

imaginations and switch 
on our senses so we can 

�4�Q�G���O�L�J�K�W���D�Q�G���G�H�O�L�J�K�W
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Live
Lightly

Love, soul and dreams  – make a house a home. 
Add colours and feel brighter.  

Make space to warm your heart  so you can treasure all you love 
In the glow  of the human touch. 

Sweep aside clutter to let the  light  in
And feel healed.

Make room for daydreams, wandering, moments of delight.
Feel the spark  of inspiration  lift your spirits  and get creative. 

Find warmth, simplicity and joy with
Dulux Colour of the Year 2027. 

#HelloLightness!

IT'S TIME TO BRIGHTEN YOUR LIFE
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PROUDLY INTRODUCING

Dulux 
Colour of 
the Year 

2027
SOULFUL 

SAGE ™

“Light, soft and silvery green, it’s a tone that can elevate your 
home in every way, bringing radiance, elegance and delight.”  

Heleen van Gent

12GY 39/101

SOULFUL 
SAGETM
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evoking a taste, 
a scent, the sight 

of a healing  
herb garden…  

sage is a colour 
that lights up
the senses.

‘Elegant and interesting, Soulful SageTM is the ultimate 
versatile green. It can play a starring role in your  

home or shine in the background.'
Heleen van Gent

SOULFUL 
SAGETM

COLOUR OF 
THE YEAR 2027
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A palette of greens is one of the most soothing 
colour combinations around. Echoing the shades 
of the landscape, a mix of sages, olives, forest 
and mossy greens can elevate every room in your 
home. These harmonious tones sit happily 
together, work beautifully with sunlight and look 
good with all natural materials – wood, stone, 
rattan, bamboo. Bring a little of the outdoors 
indoors. #GoGreen 

“I’m grateful for everything 
that’s green.”  

Audrey Hepburn, British actress, 1929-1993
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COTY 2027 
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40YY 38/107

30YY 72/018
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ColourFutures TM 2027       colour collection

Our Colour of the Year, Soulful Sage TM sits at the heart of our colour collection 
for 2027, adding lightness and warmth to all our colour stories. To help you ‘live 

lightly’, we’ve chosen lighter tones this time – adding complementary darker 
shades so you can create a scheme with texture and personality.

�–�Q���W�K�H���I�R�O�O�R�Z�L�Q�J���S�D�J�H�V�����\�R�X���O�O���4�Q�G���L�Q�V�S�L�U�D�W�L�R�Q���D�Q�G���L�G�H�D�V���I�R�U���X�V�L�Q�J���W�K�H�V�H���F�R�O�R�X�U�V��
�L�Q���P�X�O�W�L�S�O�H���G�L�•�H�U�H�Q�W���Z�D�\�V���W�R���F�U�H�D�W�H���D���O�R�R�N���D�Q�G���I�H�H�O���\�R�X���O�O���O�R�Y�H��

50BG 83/009

48YR 09/077 45YY 20/168 20YY 27/426 70YR 18/184 50YR 21/318 30YR 12/122 16BB 27/091 90BG 17/090 79GY 36/106

62YR 22/051 40YY 38/107 47YY 40/227 00YY 26/220 57YR 27/226 10YR 50/101 10RB 47/036 90BG 41/040 79GY 59/017

10YY 54/034 46YY 53/062 54YY 63/072 10YY 53/132 10YY 64/048 90RR 64/036 30BB 53/012 84BG 66/028 30YY 72/018 12GY 39/101

SOULFUL 
SAGETM

COLOUR OF 
THE YEAR 2027
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We might be deluged with likes, reactions, followers and messages but digital 

validation isn’t delivering what we crave. It’s the real things that resonate:  

a hug, a painting, touching grass. To lighten our hearts, we need to  

surround ourselves with everything we love...

Sentiment #1
A touch of the real 
warms the heart

What makes us human? As the digital 
world and AI develop exponentially, it’s 
a question that has suddenly become 

top of mind. Of course, we don’t want to reject 
new technology but we need to work out how to 
harness it to help humanity – in all its diversity – 
�5�R�X�U�L�V�K�����(�D�F�K���R�I���X�V���L�V���D���F�R�P�S�O�H�[���E�X�Q�G�O�H���R�I��
emotions and memories – a tapestry of biology 
and biography that makes us who we are. To be 
truly ourselves and to feel rooted, we need to 
�W�L�J�K�W�H�Q���W�K�H���W�K�U�H�D�G�V���W�K�D�W���E�L�Q�G���X�V�����4�Q�G���F�R�Q�Q�H�F�W�L�R�Q��
rather than division, and understand the value of 
being human. At home, we can celebrate authentic 
things –ancient crafts, stories handed down 
through generations, real art. By surrounding 
ourselves with everything we love, we can create a 
�Z�D�U�P���V�S�D�F�H���W�K�D�W���U�H�5�H�F�W�V���W�K�H���H�V�V�H�Q�F�H���R�I���X�V����
somewhere that makes our hearts glow.  

“Neurological 
research has shown 
that looking at a 
real painting… 
activates the brain 
�G�L�•�H�U�H�Q�W�O�\���W�K�D�Q��
looking at a 
reproduction of the 
same painting. The 
viewer’s emotional 
response is ten 
times stronger…”R
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Clay, terracotta, stone –  
these have been the 
building blocks of  
home for generations 
and their colours feel 
authentic, familiar  
and comforting.  
Our Glow colour story 
combines these  
warm earth tones with 
uplifting lilac and the 
ethereal Colour of the 
Year to encapsulate 
cosiness.
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00YY 26/22010YY 64/048

46YY 53/062

Let there be light! Glow colours and Soulful SageTM 
can maximise the sunshine. 

COTY 2027 
12GY 39/101

COTY 2027 
12GY 39/101



Soulful SageTM �L�V���D���Q�D�W�X�U�D�O���4�W���L�Q��

the kitchen. Sitting harmoniously 

amid natural materials such as 

marble and wood, this warm, 

�J�U�H�\�H�G���R�•���J�U�H�H�Q���F�D�Q���D�G�G��

softness to any cooking space.

46YY 53/062COTY 2027 
12GY 39/101
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00YY 26/220 46YY 53/062

Make the most of the 
natural light with radiant  

Glow colours

COTY 2027 
12GY 39/101
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A palette of earth tones can 

work in any setting – urban  

or rural, traditional or 

contemporary. Here, a rustic 

dining space is given a lift with 

pale clay, warm browns and the 

ethereal Colour of the Year, 

Soulful Sage™.

70YR 18/184 10YY 64/048 50YR 21/318COTY 2027 
12GY 39/101
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warm, earth tones 
bring echoes of the 
natural landscape
Soft and familiar, these are shades that can help anyone 

feel comfortable and at home.

57YR 27/226
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00YY 26/22010RB 47/036

sunshine and shadow on 
browns and greens: it’s 

nature’s light show
“Glory be to God for dappled things” 

Gerard Manley Hopkins, English poet, 1844-1889

COTY 2027 
12GY 39/101
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